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White on White - An experiment with white porcelain
and words

Friday,13 March—-Sunday, 18 October 2020

There is a white cup and a white saucer on a table. You don’t pay particular
attention to them, just ordinary tableware. But this simple modern design
has a long and interesting story to tell.

The Orient, with China at its center, is proud of its long tradition of creating
white porcelain and celadon. While Europe spent decades trying to duplicate
pure white porcelain, when they finally succeeded in the early 18th century,
they covered it with vivid decoration and ornament. The white became the
background to show off the splendor of decoration and color. Only in the
20th century did Europe started producing pure white tableware in distinc-
tive modern styles. The two simple elements, “white” and “plain”, were not
combined accidentally but instead were conscious choices.

This show reviews the dawn a new dimension of sensitivity, combining
“white” and “plain” in porcelain, as well as the images and poetry the white
porcelain has inspired. With this show, ATELIER MUJI GINZA Gallery1 tries
to rediscover white, as interpreted by modern designers, and now seen
through contemporary eyes.

This show features over 50 pieces, mostly white tableware, from the Keiji
Nagai Collection. Complementing the porcelain are our selection of 10 books
with words musing on “white.” Featured in the collection will be a vintage
copy of poetry by 20th century avant-garde poet Katue Kitasono, whose
work provides the title of this show. The exhibition includes the white tea set
designed by Russian Suprematism artist Kazimir Malevich, painter of the
influential “White on White” (1918). Also featured is the Urbino series of Bau-
haus-influenced simple forms created by Trude Petri, as well as the modern
white ceramic tableware for daily use made by Japanese product design
masters such as Sori Yanagi and Masahiro Mori.

This show is an experiment: putting together white porcelain and words
depicting white. We hope visitors will enjoy seeing, reading and feeling white

in this little laboratory.
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White Tableware

| visualize how an object will be used whenever | look at it. | try to find a “form”
that speaks to me, and the decoration on the object blurs my perception of
the form. That’s why many of the objects I’'ve found, in my imaginary quest
for a full household, are whiteware, though | have not consciously collected
“white” objects.

When | was young, | was fascinated by the word BUNKA SEIKATSU, which
means “a high standard of life and culture”. My standard came from objects
displayed in the Design Collection exhibit at Matsuya Ginza Department
Store. The white tableware there became the starting point for my ideas on
tableware. | was introduced to product designer Masahiro Mori, who created
various items of white tableware. He invited me to porcelain seminars in
Saga Prefecture, and taught me about overseas porcelain manufacturers.

The other influence essential for the development of my collection came from
my friendship with an American School teacher in Tachikawa, someone | got
to know through a friend of mine. He showed me an old MoMA catalogue:
20th Century Design from the Museum Collection, 1958. | still recall what a
strong impression it had on me. All the items in the catalogue inspired me.
Some items were porcelain, was especially interested in a cup and saucer
on the cover. | finally found it at Mistukoshi Department Store, or thought |
did. Later | found that mine is different from the one on the MoMA cover. The
one on the cover was Urbino by Trude Petri while mine is Arzberg 1382 by
Hermann Gretsch. | never collect objects by designer or brand names.

“ ”

But | was single-mindedly determined to “see”, “hear”, “know” and
“acquire”. Since my first trip to Europe in 1975. | visited many places, looking
for interesting things. An article featuring East and West Berlin in Brutus
Magazine in 1984 led me to happy visits to design shops in Berlin. | visited
KPM showroom and finally acquired the Urbino Series.

Teacups by Petri and Gretsch always bring back fond memories. There are
only subtle differences in their shapes, but you can clearly distinguish them
when you bring the cups to your mouth. | still admire the smooth feal of tea
as it flows from Gretsch’s cup.

Another memorable acquisition concerns a Malevich tea set. Only two original
sets are believed to exist in the world One is in the Hermitage Museum and
the other has been considered lost. One time, | was walking on the Rue de
Rivoli in Paris, and | found the Malevich in an antique shop. “Can it be true!?”,
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| thought, my heart beating fast. | purchased it with my French friend’s help,
| cannot say it has been certified as the missing Malevich tea set. | have
not yet found out when and where it was manufactured. But it gives me
something to dream about, if it is the missing original. | hope sometime soon
to visit the Hermitage Museum to see the certified original Malevich tea set,
and compare.

Keiji Nagai

Keiji Nagai collection

The exhibits in Gallery 1 have been borrowed from a vast post-war modern design
collection personally handpicked over the last 50 years by Keiji Nagai, interior
designer, who devoted much time and effort to it. Nagai was born in Karatsu, Saga
in 1948. Having founded his design studio “KEY & DESIGN ASSOCIATES” in 1982,
he has contributed to many cultural exchanges inside and outside of Japan. In
Gallery 1, we will hold exhibitions borrowing a different part of the Nagai collection
for each.

©Gianluca Widmer
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Rethinking Anonymous Design - When the Name
Disappears

Friday, 23 October 2020-Sunday, 14 March 2021

Anonymous Design refers to those objects made by unknown, unheralded
designers, responsible for mass-market products intended for daily use. The
products’ creators’ names are not known to us, then or now. In Japan, the term
was first introduced by product designer Sori Yanagi at the 1960 World Design
Conference. He later wrote:

Design is now a common, popular word. Everybody talks about design, and
designers are prized. Such credited design stands in contrast to Anonymous
Design, a term coined to recognize that there should be design without design-
ers involved. ... (MUJIRUSHI no Hon, Libroport 1988)

Yanagi’s term raises questions in a world full of design, and even now reminds
us that function comes first, before design.

In this sixtieth year since the 1960 World Design Conference, ATELIER MUJI
GINZA asks us to reconsider the significance of Anonymous Design in our time.

ATELIER MUJI GINZA Gallery1 has curated three exhibits from Mr. Keiji Nagai’s
vast and valuable modern design collection.

Mr. Nagai always emphasizes with pride that he “never wanted things for the
names of designers or for the brand or for the historical importance of the
objects”. While the majority of his collection bears designers’ signatures, all of
his collection bears an unpretentious expression and unassuming form, without
screaming “design”. Mr. Nagai’s collection is unique, notable for his purely aes-
thetic judgement, not influenced by information about the objects.

We also believe talented designers can create outstanding, if anonymous,
design.

This exhibit showcases some 100 remarkable objects of the 20th Century,
famous and unknown. The objects are placed without reference to dates,
designers, producers or manufacturers. Looking at objects’ functionality and
form without knowing names may change our relationship with them. It may
give us an opportunity to recognize that the differences between Anonymous
Design and “Design” are ambiguous, and the boundaries disappear.

ATELIER MUJI GINZA
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On the occasion of this exhibition

When | knew that MUJI was planning to exhibit 40 years of MUJI in Gal-
lery2, we started talking about this particular exhibition theme for Gallery1.
| thought that it would be a great opportunity to show the foundation of my
passion for design, to coincide with MUJI’s 40-year history presentation.
About 50 years ago | was given an old catalogue of a 1958-59 exhibition in
New York, entitled “Introduction to 20th Century Design, from the Collection
of the MOMA”, by an acquaintance, an American school teacher. This cata-
logue was the starting point for me, and has been leading me on throughout
my design collection journey.

| can never forget how moved and excited | was when | saw it for the first
time.

After the encounter with this catalogue, my admiration towards these objects
flooded out, and | have been yearning to live with the chairs, lamps and
tableware from that collection ever since. For a long time, | was influenced
by these feelings, and whenever | saw those objects | enjoyed imagining how
| would use them in my everyday life.

| learned later that there was in fact a “20th Century Design in Europe and
America” exhibition at the National Museum of Modern Art in Tokyo (MOMAT)
in 1957, a year before the New York exhibition, after seeing a catalogue from
the exhibition belonging to a friend of mine. | couldn’t believe that this con-
cept was already introduced into Japan 63 years ago, when Japan’s design
scene was still at a very early stage.

For the exhibit here, we refer to the catalogue of the MOMAT exhibition,
although it is defined as “equivalent to the MoMA collection”. Together with
these exhibits, there are also various inspiring objects, collected by myself
little by little over 50 years.

It will be my pleasure if this exhibition gives you an opportunity to acknowl-
edge the universality of design, or if it can help to enrich your life to think of
design in the future.

Keiji Nagai

Rethinking Anonymous Design - ZRINTHAS & B
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Form and Heart Everyday is a good day
Friday, 13 March—-Sunday, 11 October 2020

To fold, to wrap, to tie.

Japan incorporates within its beautiful culture a particular way to interpret
each other’s feelings in a courteous manner with simple demeanors.
“Origata”, the method of wrapping and tying gifts, is still very much a part
of our everyday lives.

We present “Form” and “Heart” in this exhibition through the wisdom and
aesthetics of Origata.

A gift can be not only something special, but also a simple thing that
enriches our normal lives.

Learning the meaning of these demeanors and forms and then transforming
them into actions, will bring us a small yet invaluable boost of vibrant
energy.

This energy celebrates a relationship between people and nature, a gift that
we can also pass on to future generations.

Ultimately, then, everyday is a good day.

We hope that our hearts will always be filled with warmth towards one
another, both when offering and receiving a gift.

ATELIER MUJI GINZA
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What is Origata?

A “feeling” describes a condition of the “heart” when it is touched by some-
thing.This condition of the “heart” is fluid, and moreover, invisible.

“Origata” was established as a method of gift wrapping and tying in the
Muromachi era.

It is a beautiful Japanese practice that communicates an invisible “feeling”
by translating it into certain visual styles of “form” and “object”.

Design isn’t limited only to creating the “form” of an “object”.

A type of behavior, such as a demeanor or an action, doesn’t have a form,
but is perceived as design by Japanese people. Origata is a virtue which
still plays an integral part in the offering of gifts to the present day.

Nobuhiro Yamaguchi + Midori Yamaguchi + Yuko Nishimura
Origata Design Institute

Origata Design Institute

Founded in 2001.
Nobuhiro Yamaguchi + Origata Design Institute were awarded the Mainichi Design
Award 2018 for “Design of folding”.
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Traditional Japanese design, full of surprises and beauty
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To the Forest of Verbs with “MUJI IS”
Friday, 16 October 2020—-Sunday, 21 February 2021

Taking a walk with “MUJI IS”

In 1980, MUJI was established in Japan as an antithesis to consumer
society, where capitalism and its logic were over-prioritised. Suggesting
“good products” from a “no-brand” point of view, our action showing living
aesthetics has grown on a global scale to achieve our concept of a “pleasant
life”: now we cover everything from products and ideas to people and social
systems. We feel as if we were a young seedling now grown into a tree,
becoming a part of the forest, and eventually of the earth itself.

For this exhibition, we have picked 15 verbs, each related to our products
and activities, from our recent book “MUJI IS” to celebrate MUJI’s 40th
anniversary in 2020. So, why don’t we walk into the forest of MUJI verbs
along with this book?

Hiku -Habuku (Subtract) / Ikasu (Utilise) / Kazaranai (Simplify) / Manabu
(Study) / Tou (Question) / Uketsugu (Inherit) / Matomeru (Bundle) / Totonoeru
(Organise) / Yorisou (Support) / Kizuku (Notice) / Yudaneru (Entrust) /
Kurikaesu (Repeat) / Awaseru (Combine) / Mitateru (Imagine) / Kokoromiru
(Experiment)

MUJI will accompany people throughout their lives with these verbs. Our
ideas and actions will evolve further, as they always have done, with people

all over the world.
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When Objects Are Born, Verbs Come Alive.

MUJI. While our name was initially written with four Japanese characters
reminiscent of a traditional 4-character phrase, today, the name MUJI is rec-
ognized in Europe, Asia and around the world. Why? Simply put, MUJI offers
an array of objects that are useful for daily living, supporting a more simple,
pleasant life.

MUJI began with 40 products. In 2020, in honour of MUJI’s 40th anniversary,
we began researching the reason behind the more than 7,000 MUJI projects
that have been developed over the years, creating a MUJI archive. We con-
sidered a number of ways to classify the products for the archive, such as a
linear timeline or by product category. In the end, we decided to focus on the
motives behind each product’s development, and have arranged this book
accordingly.

Each item created by MUJI can be organized in terms of the verb that rep-
resents the thought process behind its creation. There is a reason behind
every product that is created by MUJI, and that reason can be explained
with a verb. We felt that by using verbs to express how the thoughts and
ideas of the creators are transferred to the user, an overall image of MUJI
would emerge.

This book is a collection of MUJI products just as they are, organized around
fifteen verbs. We hope that you will be inspired to see how a single item can
be tied to a number of verbs, or how these verbs are leading us to the begin-
nings of a better society.

Kazuko Koike
MUJI Laboratory for Living
(From the book preface)

MUJI Laboratory for Living

Under the concept of “Back to Our Origins, Into the Future”, the Laboratory com-
municates a variety of themes that MUJI wants to focus on, developing and sharing
lifestyle ideas through various collaborations with consumers.
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White on White - An experiment
with white porcelain and words
Friday,13 March — Sunday, 18 October 2020

Organizer: MUJI

Planning collaborator: Keiji Nagai (Interior
designer)

Site design: Wataru Kumano

Graphic design: Yuko Higashikawa

Site construction: HIGURE 17-15 cas
Cooperation: Nobuhiro Yamaguchi, Shukuro
Habara, Takashi Chishiki

Planning and Management: Household Division /
Household Design, Ryohin Keikaku Co., Ltd. and
ATELIER MUJI GINZA (MUJI GINZA)

Exhibition team: Kaoru Tashiro, Takahiro Nagata,
Akiko Miura
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Rethinking Anonymous Design -
When the Name Disappears

Friday, 23 October 2020 — Sunday, 14 March
2021

Organizer: MUJI

Cooperation: Keiji Nagai

Space design: Wataru Kumano

Graphic design: Yuko Higashikawa

Site construction: HIGURE 17-15 cas

Planning and Management: Household Division /
Household Design, Ryohin Keikaku Co., Ltd. and
ATELIER MUJI GINZA (MUJI GINZA)

Exhibition team: Kaoru Tashiro, Takahiro Nagata,
Kana Shimada
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Form and Heart Everyday is a good
day
Friday, 13 March — Sunday, 11 October 2020

Organiser: MUJI

Planning collaboration and Graphic design:
Origata Design Institute

Space design : Aya Yamagishi (Cycle Architects)
Site construction : HIGURE 17-15 cas

Curation: Junko Suzuki

Planning and Management: Household Division /
Household Design, Ryohin Keikaku Co., Ltd. and
ATELIER MUJI GINZA (MUJI GINZA)

Exhibition team: Junko Suzuki, Yoshihiro Kataoka,
Yuka Sugiyama, Hideki Umezawa, Mayuko
Hiramatsu
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To the Forest of Verbs with “MUJI IS”
Friday, 16 October 2020 — Sunday, 21
February 2021

Organiser : MUJI

Planning collaboration : MUJI Laboratory for
Living

Space design: TORAFU ARCHITECTS Inc.
Graphic design: Akiko Kurachi

Site construction: TOKYO STUDIO CO., Ltd.
Curation : Junko Suzuki

Planning and Management : Household Division /
Household Design, Ryohin Keikaku Co., Ltd. and
ATELIER MUJI GINZA (MUJI GINZA)

Exhibition team: Yoshihiro Kataoka,

Yuka Sugiyama, Sawami Endo
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